
Thank you for 
joining the 

#WeSupportU 
Suspenders4HopeTM 

family. 

The strength of the #WeSupportU program is 
the combination of evidence-based training, its 
wellness curriculum, and its Suspenders4HopeTM 

awareness campaign that creates a culture that 
supports mental health and encourages wellness. 
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MENTAL HEALTH LANGUAGE & PORTRAYAL
An essential part of the #WeSupportU Suspenders4HopeTM campaign is its positive, supportive 
language that seeks to normalize mental health conditions. It also brings awareness to people 
living with mental health conditions, using media to make a positive difference. It does this by 
showcasing real stories of hope, help-seeking and resiliency, while aiming to increase connections 
and end the stigma surrounding mental health.

When spoken, the hashtag in #WeSupportU can be dropped (“We Support You”); but if written,  
the hashtag must always be included. “WeSupportU” is not an acceptable derivation in copy.

Suspenders4Hope, also written as @Suspenders4HopeTM or #Suspenders4HopeTM, must be typed 
similarly. Do not write out Suspenders for Hope, SuspendersForHope, suspendersforhope, or 
Suspenders 4 Hope, etc.

IMAGES AND PHOTOS

#WeSupportU LANGUAGE

#WeSupportUSuspenders4HopeTM | Partner Design StandardsSuspenders4HopeTM | Partner Design Standards #WeSupportU

The #WeSupportU campaign uses positive messaging and bright, colorful images with people of  
diverse race, body type, gender and background who are wearing the signature Suspenders4Hope shirts.

The images should have colorful or natural backgrounds, or use cutout photos with the faded colors style.



#ABCWeSupportU
Community Prevention Center
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The following is a copyright of #WeSupportU Suspenders4HopeTM:
• #WeSupportU Suspenders4Hope icon 
• #WeSupportU hashtag mark
• #WeSupportU combination mark
Partners will have full access to use these materials. Please use 
versions provided by #WeSupportU. All publications, whether 
digital or physical, that utilize #WeSupportU materials must 
include #WeSupportU iconography.

SUSPENDERS TEE ICON
The #WeSupportU Suspenders4Hope icon is central to all 
marketing and branding initiatives. It can be used as a standalone 
icon, in combination with the hashtag mark, or as a design element.

The #WeSupportU Suspenders4Hope icon should not be altered or 
distorted, but alternative use of colors is encouraged. See colors for 
more information.

The icon should not be stretched or flipped. The suspenders should 
not be removed or filled in with more than one color. To keep the 
suspenders one color, there should be a solid color blocked behind 
the logo. Both suspenders should be the same color.

LOGO: Marks

#WeSupportU

#WeSupportU

#ABCWeSupportU

LOGO: Hashtag & Partner Word Mark

LOGO: Combination Marks

The word mark and partner word mark hashtags and titles should 
be stylized as such when the publication platform allows it. Please 
follow these standards.

The “ABC” is an example and placeholder for a partner. Wichita 
State University’s partner word mark is “#WSUWeSupportU.” 
Partner word marks must only use approved versions for its 
organization.

The hashtag and partner combination marks 
include the icon and word mark together. Please 
note that the icon always appears to the left. 
The icon cannot appear in any other location.

Icon
Hashtag

Hashtag and icon combination

Partner combination example

Partner combination + additional text



	 © Copyright Wichita State University 2022 | #WeSupportU 	                                  Suspenders4Hope.com 		                                               @Suspenders4Hope

TYPOGRAPHY
#WeSupportU uses two fonts for marketing:
• Klavika (https://processtypefoundry.com/fonts/klavika/)
• Claire Hand Light (https://www.teamscope.com.au/claire-hand)

The font (KG Two is Better than One), which is used in the  
suspenders graphic, is not used in copy.

As a part of the #WeSupportU partner family, we understand that partners might 
have additional requirements and brand standards for their organization. Through 
customization options, Wichita State is happy to help an organization work  
with these standards while also maintaining the central branding.

KLAVIKA USAGE: Partners should use multiple weights of the Klavika font next  
to one another, as seen in the word mark. Use Klavika Light for all body text.
CLAIRE HAND LIGHT USAGE: Claire Hand Light is a free-to-use font with  
inexpensive licensing options. Use Claire Hand Light as titles, headlines and  
other areas that are not a full sentence.

Klavika Light — Use for body text
Klavika Light Italic
klavika Regular
klavika Regular Italic
klavika Medium
klavika Medium Italic
klavika Bold
klavika Bold Italic

COLORS
The primary color of the #WeSupportU campaign branding is #WeSupportU Yellow 
Pantone 109U, white and black. Your partner campaign may have additional colors 
that you have agreed upon with #WeSupportU.

When possible, use the fade-to-white color scheme with #WeSupportU Yellow or 
approved colors. This technique utilizes a dominant color, such as #WeSupportU 
Yellow or your partner color, and then tints down that color at 75%, 50% and 25%, 
fading into white to help make designs light, airy and hopeful.

Additional colors are also associated with specific areas of prevention. Suicide 
prevention is associated with the #WeSupportU Yellow, and general mental health 
support is associated with Pantone 355C.

For an example of a color fade, see the ad above utilizing #WeSupportU Yellow at 
100%, 75%, 50% and 25% tints. This technique should use a base color or full white 
as the background.

#WeSupportU Yellow 
and Suicide Prevention

75% 50% 25%

Substance Abuse 
Prevention

75% 50% 25%

Mental Health  
Support

75% 50% 25%

Domestic Abuse 
Prevention

75% 50% 25%

PMS 630C Domestic 
abuse complementary color 

Black

White

PMS Pantone Matching System 

25% Yellow 50% Yellow

75% Yellow 100% Yellow

  PMS 109U

  PMS 355C

  PMS 1805C

  PMS 2593C
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#WeSupportU started at Wichita State University in 2015 when WSU counseling services was awarded the SAMHSA Garrett Lee 
Smith Campus Suicide Prevention grant to develop a local suicide prevention program. From that grant was born the #WeSupportU 
Suspenders4Hope programTM, which was WSU’s promise to support its students’ mental well-being. Now your organization can 
help support your community or organization with the #WeSupportU Suspenders4HopeTM comprehensive approach. An important 
element in the mission and success of this campaign includes iconic branding.

This guide will foster creativity and encourage you to make the #WeSupportU Suspenders4HopeTM Program a central part of your 
organization’s identity. Use this guide, attached examples and central #WeSupportU assets to help bolster outreach and design 
efforts. Contact a #WeSupportU representative for more information on customization, design guidelines and outreach questions at 
suspenders4hope@wichita.edu.

HISTORY

SUSPENDERS 
GRAPHIC
Central to the #WeSupportU  
Suspenders4HopeTM campaign is the 
Suspenders4Hope graphic. This is the  
graphic featured on the shirts.

It’s important that the Suspenders4Hope 
graphic should not appear anywhere 
except as a shirt. The Suspenders4Hope 
shirt can be used as a cutout or in 
a photo of someone wearing it.

SHIRT SETUP  
& OPTIONS
Suspenders4Hope assets come  
with custom options to make  
each program as unique as  
its organization. Want  
something not featured here?  
Reach out to a #WeSupportU  
partner representative for  
additional solutions. Edits to  
the shirt design outside of  
approved versions from  
#WeSupportU are prohibited.

SAMPLE MARKETING ITEMS


